Imagina flexes its muscle
Spanish outfit to debut at MIPTV

By Pamela Rolfe

MADRLD When Spain’s
Taginad  International  Sales
makes s debur this menth
MUEY, it will be as the new
N‘]‘.'.I'Ii.\l'l CNTEILUNIMNERT  poser
s, offerimg prodduct from a
doeen probitic Spamsh producers,

Uhe global sales company will
Tandle a carbog of finisled shows
amdd formats feosdt Spaim’s o
bggese TV producers — Gloho
medid aned Mediapey — and 10
nther budependents. Ln Spain, the
pegotiation of lormats has trad
nwannally been reserved for the pro-

Imagina
Continned from page 2—
Imagina — the heayyrwdign
Spanish production group
tormed by the titane merger of
Lilobomedin's parent vopmpany,
Crrvper Acbod, and Muediagro tele
viston, interests: The mroreses
mnclude the controlling stake of
free-ri-air TV channed La Sexvi

The catalog includes nearly
A000 hours of TN proprans,
documentaries and feature s
For the moment, much of i
libtary s made up ol TV pro
grams. Bur executives have sand
filma will carmyva barger weight in
the frtore

Ihe caralog wall e anveded at
MIP, Bur also ameng s siock are
sich IV hits as “Los Sermane,”
“Ada, ™ tTeriodistas”™ aned “The
Show ot Flo™ T alsaowill boast a
solid Timenp ot feature Blms and
dewcnmentaries,

A spokesperson fur Mediapro

ducer amd not asales company,

Javier Mendes oversees the ale
ol fearmmats, mew teyhivoloay inita-
tives and new righis deals, while
Greratdine Gomard handles the
satalig of Hwshed shows —
=eamned prodoct,”™ av i b called.
Boh reparrn to Taing Sales GM
[arse Huicitas

“rormally, formars are sobd by
producers directlv n Spain,”
Comnard said, " Now
large mange of produgt we can
deal with for aelevisian, and f
Makcs L a1y Spsaen,”

The sales ouddin 15 0 wing ol

See IMAGINA op paae 85

we have a

dechined to give details betore 1
presentaton at MIT
[maing International Sales”
[aneh in Janwary et oan
arphaned Gropoe P the sales
aperatin  thar  previaush
peraled the prodoce of Glalu-
media with fellow IV producers
Boca Boca, Drive Eoterrain
ment and Video Mercury
Althowgh only a 25% stake in
Grupe M, Globemedia comd
rribured the lion's share of the
catalog, rrive alsee bas stgned on
with Titagima™s sales armr (e Jan
die itx producticns, leaving Boga
ansd Video Meccury alone ar I,
which wall comtinue 1w nperiate.
Gonard sasd the companmy will
tse ML o test the mow wances
"We are focused more on TV
amd Have a ditterent Kind of cata-
log oo™ saded Gomardd, formes
GMoat Grupes Pio *Maihe onr
chicnts wall b difforent. We'll
hawve pov sei leows thiey react at thic
market.” -




